
HOW IS NDC 
IMPACTING THE 
TRAVELER 
EXPERIENCE?
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INCREASE IN TRAVEL PRODUCTS
1900%



1 TRIP. 300 WEBPAGES.
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JUST DON’T DO IT
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IS NDC A 
TROJAN HORSE 
FOR DTC?
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58% OF CONSUMERS ARE
OVERWHELMED BY CHOICE
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BRING EVERYTHING TOGETHER IN ONE PLACE
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4+ hours shopping around

71% STILL UNSURE 
THEY’VE GOT THE 
BEST DEAL



AI POWERED SEARCH TOOLS
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Intelligently integrated content via JSON API, Smartpoint Cloud and Smartpoint Desktop Plug-In

WITH CURATION - A UNIFIED CONTENT EXPERIENCE
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• A single representation of each flight 
itinerary, associated to a group of offers 
providing the best value from traditional 
(GDS) and NDC channels

• Repetition is eliminated from the search 
response, removing distraction and 
providing a more efficient multi source 
retail experience

• Content source is clearly identified for each 
offer for transparent review

• Agency search rules available to control 
source preferences and signal response 
time tolerances
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GET MODERN

Delivering modern retailing in Leisure

David MacHale

Will need a holding slide designed

GET
MODERN

Beyond borders, Beyond Limits
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•Thank You
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